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JANUARY 9, 2023

Dear Summiteer, 

It’s my pleasure to welcome you to the 11th annual Wine & Spirits Daily Summit.

Our theme this year is: the business of tomorrow. Every year it becomes increasingly important to 
be forward-thinking and flexible. Indeed, if the last two years have taught us anything, it’s that the 
whole world can shift on a dime. 

We’ve gathered speakers across all three tiers of the industry, from companies big and small, to 
share their insights on the current bev alc landscape and where it’s headed, from hot categories like 
agave and low/no alc to the impact on the travel channel, and much more. 

As always, each session will be followed by a brief Q&A where you can ask the burning questions 
on your mind.

In typical WSD fashion, we will kick things off with a party and wrap up the Summit with another party. 
I hope you take full advantage of these networking receptions to meet new folks and reconnect 
with old friends. You’ll also have a chance to mingle at breakfast and lunch.

We will email you a link to the slide presentations, and a link to a survey regarding your experience 
that I encourage you to fill out - it’s how we improve. If you do not receive this email by Friday, ping 
Jessica Lopez at jessica@beernet.com and she will make sure you get it. 

I hope you enjoy the Summit, and leave Palm Beach ready to tackle the rest of the year.

I look forward to sharing a drink with you.

Yours,

Sarah Barrett 
Wine & Spirits Daily
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AGENDA

MONDAY  Evening Cocktail Reception, January 9, 2023

3:00 – 4:45am  Registration

4:45 – 6:45am  Welcome Reception

TUESDAY  General Session, January 10, 2023

8:00 – 9:00am  Breakfast

9:00 – 9:15am Opening Remarks: Sarah Barrett, Executive Editor, Wine & Spirits Daily 

9:15 – 10:00am  Breaking Down the Low & No Alc Opportunity: Brandy Rand, Chief Strategy Officer, IWSR Drinks 
Market Analysis Global; Heidi Scheid, EVP, Scheid Family Wines; Joshua Carlos, SVP North 
America, Lyre’s; Daniel Stiller, CEO, Better Rhodes

10:00 – 10:30am  Fireside chat: Greg Hughes, Chief Growth and Brands Officer, Beam Suntory

10:30 – 10:45am Coffee Break

10:45 – 11:15am  Data, Data, Data: Danny Brager, Brager Beverage Alcohol Consulting; Jon Berg, VP Beverage 
Alcohol Thought Leadership, NielsenIQ 

11:15 – 12:00pm  All Things Agave: Kat Hantas, Co-Founder & CEO, 21 Seeds; Robert Furniss-Roe, Co-Founder, 
Samson & Surrey; Russell Stanley, COO, Patco Brands

12:00 – 12:30pm  Leading a Celeb-Founded Brand: Vincent Hanna, President & CEO, Brother’s Bond Bourbon

12:30 – 1:45pm Lunch

1:45 – 2:15pm  Fireside chat: Ugo Fiorenzo, Managing Director, Campari America

2:15 – 3:00pm  Insights from the Middle Tier: Monique Huston, VP Spirits Portfolio, Winebow Fine Wine + 
Spirits; Mike Hermann, VP Marketing & Business Development, Allied Beverage Group

3:00 – 3:15pm Coffee Break

3:15 – 4:00pm  A Look at Travel Channel Beverage Trends: Sue Mills, VP Strategic Accounts On-Premise, Breakthru 
Beverage Group; Tyler Pitman, VP Portfolio Development & Brand Partnerships, HMSHost;  
Jessica Altieri, Corporate Director of Beverage, Americas; Four Seasons Hotels and Resorts

4:00 – 4:30pm  Fireside chat: Alex Ryan, President, CEO and Chairman, The Duckhorn Portfolio

4:30 – 6:00pm Closing Reception
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Brandy Rand  |  Chief Strategy Officer, IWSR 

Drinks Market Analysis Brandy Rand leads global strategy across various areas of product, commercial and corporate 
development at IWSR. Brandy has over 20 years of management experience in the beverage alcohol industry, with 
previous positions at Allied Domecq Spirits & Wines, William Grant & Sons, and Bacardi Limited. In these roles, she 
worked across multiple markets covering brand commercial strategy, trade marketing, consumer engagement and 
product innovation.

Heidi Scheid  |  Executive Vice President, Scheid Family Wines 

Heidi Scheid is Executive Vice President of Scheid Family Wines. She joined the company in 1992 as Director of 
Planning and served as VP of Finance and Chief Financial Officer from 1997 to 2001. Since 2001, her executive role 
has encompassed many facets of the business, including overseeing sales and marketing for a wide-ranging portfolio 
of wines for the company. During her tenure, Heidi has guided the company’s evolution from a grape growing 
operation that supplied products to other wine companies into a grapes-to-glass business of estate-driven wine brands 
approaching 1 million cases annually.

Heidi is an active and engaged member of the California wine industry. She has been a director of Wine Market 
Council since 1996 and served as its Chairman. She was on the board of California Association of Winegrape Growers 
for nine years, serving as Chairman for two years. She was named a Wine Industry Leader by Wine Business Monthly in 
2018 and 2019 and received the Wine Star Award “Person of the Year” from Wine Enthusiast in 2020.

Heidi earned an MBA in Finance from the Marshall School of Business at the University of Southern California. Prior to 
joining Scheid Family Wines, she was with Ernst & Young in the valuation consulting practice.

 

OUR 
SPEAKERS
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Joshua Carlos  |  SVP North America, Lyre’s 

With over ten years of experience in the food and beverage industry, at an early age, I set out to make my mark in the 
industry. Meanwhile finding my love and passion for travel and culture. I have since managed and consulted in Latin 
America, the South Pacific, and across the United States on a wide range of projects from distilleries, hotels, and food 
and beverage outlets. Most recently, my roles of: SVP: North, I have taken pride in creating a niche and reputation 
based upon the core value of hospitality and continual learning. As an individual with a passion for making an impact, 
I am known as an activist for growth within and for the community through creativity, education, and mentorship. 
Currently working for Lyre’s Non-Alcoholic Spirits Co, is the first of its kind in a dynamic and growing category of Non-
Alcoholic Spirits. Based in Australia, the goal of Lyre’s is to create inclusive opportunities for all to enjoy their favorite 
cocktail, simply sans booze.

Daniel Stiller  |  CEO & CO-Founder, Better Rhodes 

Daniel and Chris go way back to their days playing pee wee hockey. Though dreams of making it to the NHL never 
materialized they continued to look for other opportunities to work together. The childhood friends have been walking 
different paths, but both found themselves at this clearing in the woods which became Better Rhodes.

Before joining Better Rhodes, Daniel held a number of senior positions in the automotive industry and stretched his 
entrepreneurial wings with a start-up electric car company, before joining the School of Business at Concordia University 
Chicago. Along with his role at Better Rhodes Daniel continues to teach and pursue his Ph.D. in I/O Psychology.

For fun Daniel still plays hockey, skis, and golfs and has yet to be deterred by his utter lack of talent. As much as he 
sucks at his hobbies, he kills it as a dad of two teenage boys, husband to his amazing wife, and chump to his two dogs.
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Greg Hughes  |  Chief Growth & Brands Officer, Beam Suntory 

Greg Hughes is Beam Suntory’s Chief Growth and Brands Officer. He is responsible for leading the company’s global 
brands organization and spearheading growth initiatives including route to market excellence globally.

Prior to this role, Hughes served as President, North America, one of Beam Suntory’s three operating regions. In this 
role, Hughes oversaw the company’s commercial operations in the United States, Beam Suntory’s largest global market, 
and Canada and Mexico.

Hughes joined Beam Suntory in August 2015 as General Manager, U.S. (2015-2017), before assuming the role of 
General Manager, North America (2017-2018) and President, North America (2018-2022). Prior to Beam Suntory, 
Hughes served in roles of increasing responsibility at Procter & Gamble, Bel Brands USA and Kraft Foods, where he 
rose to the position of Vice President of Marketing for Kraft’s billion-dollar dressing and condiment portfolio.

Hughes earned his MBA from Northwestern University’s Kellogg School of Management and is a graduate of the 
University of Kansas. Hughes co-founded the non-profit Hands on Portland, was a member of the U.S. Peace Corps in 
Romania, and was selected as a 2008 Fellow for Leadership Greater Chicago.

Hughes lives in Glenview, Illinois, with his wife and two children.

Danny Brager  |  Brager Beverage Alcohol Consulting 

Danny Brager has a wealth of experience in the U.S. Beverage Alcohol industry, analyzing trends over many years. He 
formerly headed Nielsen’s Beverage Alcohol Practice Area in the U.S, leading teams that supported relationships with 
Nielsen’s clients as well as key industry groups and the media.

In his current consulting role, Danny provides data-driven analysis and insights to Beverage Alcohol companies seeking 
to translate information into fact-based insights in support of their goals. Each year, he presents at a large number of 
notable industry and company events, and is a frequent thought leader contributor to the media/press. His informed 
opinions are highly respected by the beverage alcohol industry.

Danny is also a Special Advisor to the Wine Market Council, and is Managing Director of Category & Consumer 
Insights at Azur Associates, founded to bring comprehensive advisory services to wine and spirit companies, including 
strategic planning, mergers & acquisitions, route to market, and fact-based business intelligence.

Danny was born in Calgary and moved to Toronto where he graduated from the Schulich School of Business at York 
University. He relocated to Mission Viejo, California in 1993 where he now resides.
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Jon Berg |  VP Beverage Alcohol Thought Leadership, NielsenIQ 

Jon started his career working in sales for Pfizer but moved over to the Beverage Alcohol industry where he has been 
for the last 18 years. His work history has been with MillerCoors, Bacardi USA and Moet Hennessy. Jon’s roles have 
been focused on commercial insights development, category management, shopper research, and retail pricing 
design. His investigative work and primary consumer research has taken him to all the major US and Canadian markets, 
as well as global projects in Europe. Now within the Thought Leadership framework at NielsenIQ, Jon is working across 
BevAl segments to develop insights material that can support and help define NIQ client success.

Kat Hantas  |  Founder & CEO, 21 Seeds 

Founder and CEO Kat Hantas is the brains behind 21 Seeds – the fruit juice infused tequila that not only makes a 
statement on your bar cart and tastes delicious, but is disrupting the alcohol industry with an approachable disposition 
to spirits. It wasn’t until Kat had her second child that she began exploring opportunities in the spirits industry when 
she was looking for an easy to mix and approachable alternative for beer and wine. And just like that, 21 Seeds was 
born in Kat’s kitchen where she used fresh fruits and other simple ingredients she had on hand to create the tequila. 
Morphing into a self-made mixologist, Kat created the first batch of 21 Seeds in a filtered water pitcher, working to 
perfect the temperature, presentation and balance of flavors. Partnering with her sister, Nicole Hantas-Emanuel, and 
her best friend Sarika Singh, Kat created 21 Seeds – a tequila infused with the juice from real fruit. Available in three 
infusions, including Valencia Orange, Cucumber Jalapeño and Grapefruit Hibiscus, Kat is committed to using high 
quality ingredients that are perfect for making delicious, low-calorie cocktails.
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Robert Furniss-Roe  |  Co-Founder, Samson & Surrey

Robert was born and brought up in the Southwest Of England, son of an RAF Fighter Pilot Father and a Drama-and-
English School Principal Mother. A love of risk and language has ensued. From an early age Robert wanted to be an 
entrepreneur, starting an antiquities trading company at 12, a chain of French Radio Stations at 17, and a London-
based Marketing Agency at 21. 

Along the way Robert has also worked for L’Oreal, Alfred Dunhill Limited, and Bacardi Limited, enjoying with the latter the 
privilege of running the Asia Pacific, Europe, Latin America and North American Regions as Regional President/CEO.

With early entrepreneurship to fore, at Bacardi Robert built the Asia Pacific business from $50m to $250m in five years, 
turned around sales in North America in his first 18 months, and made Martini the biggest international beverage 
brand in Russia in 2007.  With his passion for new products and good marketing he launched the first ever RTD in 
China in 1997, partnered with George Clooney to create the most successful Martini campaign in history, launched the 
phenomena of Bacardi Apple in Brasil, and partnered with Jay Z to launch America’s most successful new cognac brand 
ever - D’Usse - now a $100+m franchise. 

Finally, in 2016, Robert left the warm embrace of large corporations, and created Samson & Surrey, with business 
partner Juan Rovira. The team identified and partnered with some of the most beautiful and high-potential artisanal 
spirits brands in the world to create a new portfolio of differentiated offerings in a crowded space. 

Samson & Surrey has seen runaway growth for its brands: 

Intense Small Batch Bourbon from Widow Jane  
Unique Single Estate Tequila from Ocho   
Exquisite Highlands Mezcal from Vago 
Creative flavors from Chicago’s FEW whiskies 
Revolutionary American Dry Gin from Bluecoat  
The French “Singular” Malt known as Brenne 

Samson & Surrey now is approaching 100 Employees, based in Miami but with a presence in all 50 US States, Canada, 
Mexico, Western and Eastern Europe, the Middle East, Far East and Australasia. 

In early 2022 Samson & Surrey with a turnover already over $40m was acquired by Heaven Hill brands. Samson & 
Surrey remains an independent operating company tasked with continuing the supercharged growth of its portfolio 
and exploring further opportunities in super premium spirits. 

Robert sits on the Board of another fast-growing super premium food company, Filthy Foods as well as the Zoo Miami 
Foundation. In his spare time Robert is an imperfect parent to three teenagers, plays tennis badly, but flies light aircraft 
reasonably well.  

Russell Stanley  |  COO, Patco Brands

Russell Stanley is the Chief Operating Officer of Patco Brands, a family owned-and-operated alcohol beverage import, 
distribution, marketing and sales company. With 20 years of experience in finance and investing, Russell joined Patco 
Brands in 2018 to help his childhood friend and founder scale the company. Additionally, Russell is the Co-Founder 
and Managing Partner of investment fund, 37North Capital. Russell holds Bachelor of Science in Finance and Bachelor 
of Arts in Economics from the University of Colorado Boulder. He is an avid Fisherman and golfer and enjoys spending 
time with his wife and two daughters.
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Vincent Hanna  |  Co-Founder & CEO, Brother’s Bond Distillery Co. 

Vincent has been in the wine and spirits industry for nearly 20 years, starting as a strategic negotiator and supplier of 
millions of liters of bulk wine and spirits to global brands. Before Brother’s Bond, Vincent managed the Peter Igel Group 
wines & spirits brokerage business, selling millions of liters globally and supplying Constellation, Gallo, Bacardi, Arterra, 
& Andrew Peller as other multinational alcohol beverage companies. His past roles include head of the North American 
division of Origin Wine, specializing in private label development and supply for Walmart, Costco, & other national chains. 

Ugo Fiorenzo  |  Managing Director, Campari America 

As the Managing Director of Campari America, Ugo Fiorenzo is all about balance. Like a perfectly-crafted Negroni – the 
company’s signature cocktail – Fiorenzo mixes equal parts innovation, ingenuity and insight as his recipe for success.

Running Campari Group’s U.S. Business Unit, Fiorenzo manages day-to-day operations of the organization’s largest business 
unit globally. Under his leadership, Campari America’s vibrant infrastructure, portfolio and its base of operations continue to 
evolve. Part of that evolution is adapting to the Coronavirus pandemic, and how it changed the nightlife scene, by starting 
the ‘Shaken not Broken’ initiative—donating funds and finding ways to connect venues and bartenders to customers. 

Along with its evolving portfolio, Campari has engaged with cultural partners, building community. “Campari America has 
strengthened our relationship with the Italian community with things like sponsorship of the recent Italian National Day 
events in DC and NYC, supporting Italian consulate and embassies,” Ugo said. “It’s part of ongoing effort to nurture our 
roots.” Under Ugo’s direction, Campari also supported the opening of The Holocaust: What Hate Can Do exhibit at the 
Museum of Jewish Heritage, dedicated to sharing Holocaust history through personal belongings.

During his 16-year tenure with Campari Group, Fiorenzo accelerated the company’s business around its four key growth 
pillars: Maximizing Portfolio Potential, Building True Distributor Partnerships, Creating Operational Effectiveness, and 
Nurturing Brand & Company Advocates. As such, Fiorenzo’s many accomplishments include establishing and maintaining 
a national agreement with leading distribution partner Southern Glazer’s Wine & Spirits from 2017 to date, yielding 
a stronger position in the on-premise and with national accounts. Following this distributor expansion, new business 
functions within Campari America’s infrastructure were born, including a dedicated on-premise sales and Trade Marketing 
team. Under his leadership, Campari America has created a best-in-class trade engagement and advocacy team – 
bringing bartenders and industry thought leaders closer to the company’s award-winning portfolio of brands. 

Campari America continues to build its successful portfolio of spirits. With the acquisition of Grand Marnier in 
2016, Fiorenzo is firm that Campari America now has not only a robust portfolio, but one that is also balanced and 
favorable to today’s bartender and curious consumer. He’s also been at the helm of the meteoric rise of Aperol 
and Espolon, two brands experiencing double digit growth. With a keen eye on company gains, Fiorenzo drives 
premiumization to maintain long-term sustainability at Campari America, while propelling the Group’s core brands in 
the on-premise sector to drive growth.  

Ugo has held multiple leadership positions within the company and was most recently elected Chair of the Distilled 
Spirits Council of the United States. He frequently speaks on behalf of Campari at core spirits industry conferences like 
VIBE and IMPACT and was finalist for Wine Spectator Spirt Man of the Year. Prior to joining Campari Group, Fiorenzo was 
the National Trade Marketing Director for SABMiller leading the Eastern European region. Before that he held several 
marketing and sales positions at Birra Peroni, including Trade Marketing Manager and Group Product Manager. 

Fiorenzo currently resides in New York City with his wife and son. He completed an Executive Masters from IESE 
Business School in 2021 and has degrees in economics and a master’s degree in beverage marketing and distribution 
from Sapienza Università di Roma (Rome, Italy).  When the occasion arises, he enjoys a Boulevardier cocktail, along with 
hobbies including tennis, cooking, traveling, and of course, family and friends.



12

Monique Huston  |  VP Spirits Portfolio, Winebow Fine Wine + Spirits 

Monique Huston began her spirits career over two decades ago at the Dundee Dell in Omaha, Nebraska where she 
helped build and educate across one of the largest whisky and spirits collections in the world. An avid spokesperson 
and educator, Huston has served as a spirits judge and panelist at events and competitions around the world, and 
been featured in the Whisky Advocate, Forbes and the Wall Street Journal. In addition to membership in many 
industry groups, she has been inducted into the exclusive international society, the Keepers of the Quaich, focused 
on outstanding commitment to the Scotch Whisky industry. She has recently been to the advisory board of the 
Council of Whisky Masters, Drinks America/VinExpo, and WSWA’s Craft Spirits Access advisory panel. Passion 
for whisky has led to deep exploration of the incredible, terroir-driven spirits of Mexico – her second great love. 
Monique proudly serves as Vice President – Spirits Portfolio for Winebow Fine Wine + Spirits, a national importer 
and distributor.

Mike Hermann |  VP of Marketing & Business Development,  
Allied Beverage Group 

Mike joined Allied Beverage Group in March 2017 as Vice President of Sales where he currently manages two divisions. 
Just completing his first year at the company, Mike has shown a great aptitude for thinking strategically. In his new role Mike 
will lead our Marketing Department overseeing the company’s Portfolio Managers, Ambassadors, and Trade Marketing 
disciplines. These will include implementing supplier driven route to market initiatives as well as company generated ones.

Prior to joining the company, Mike the past eight years at Pernod Ricard as the National Vice President of Sales for the Wine 
& Champagne Division. Mike also spent time with Pernod Ricard Spirits team as a Business Unit Director.

He also has held various roles throughout the country with a multitude of responsibilities for companies such as E&J Gallo, 
Johnson Brothers, Glazers and Premier Beverage.

Mike resides in Middletown, NJ.
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Sue Mills  |  VP Strategic Accounts, Breakthru Beverage Group 

A 31 Year veteran in On-Premise Adult Beverage Industry. Joined Breakthru Beverage in March 2022. Prior to current 
role, was Director of National Accounts for the E&J Gallo Winery for 12 Years. Attended Northwestern University 
in Evanston, IL where she was Captain of D1 NU Lacrosse and Field Hockey teams (4 Year letter winner). Certified 
in Spirits & Wine by the Society of Wine Educators. Recently moved from Philadelphia, PA to Tampa, FL with her 
husband. Loves travel, food, new experiences, and spending time with Family & Friends. Top 5 Gallup strengths: 
Maximizer, Arranger, Positivity, Futuristic, Relator.

Tyler Pitman  |  VP Restaurant Development, HMSHost  

At HMSHost, Pitman and his team curate airport food and beverage programs that are reflective of consumer trends 
and the culinary landscape across North America.  Tyler leads new business real estate programming opportunities, 
HMSHost’s licensed brand and proprietary portfolio and adult beverage team.  The restaurant business is one of 
the only things that Pitman has ever known, starting his career with renowned chefs including Bobby Flay and Todd 
English, where he left as Vice President of Operations and Development and also English’s National Beverage 
Manager.  He transitioned to the airport environment to help develop sprawling sanctuaries for food and beverage 
across the world and curate an adult beverage program that provides an optimal assortment while maintaining 
cost margins and increasing incremental purchases.  Pitman has helped develop a creative new take on the airport 
food and beverage experience by thinking of airport restaurants as a regular standalone restaurant and how the 
restaurants want to be perceived and what the people want in that area.  “The best part about my career and role 
at HMSHost is building relationships, establishing partnerships and crafting programs that help make the airports 
successful which, in turn, helps make Host successful, creating the best experience possible for all guests”.
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Jessica Altieri  |  Corporate Director of Beverage, Americas   

Jessica Altieri is a Certified Wine and Water Sommelier and the Corporate Director of Beverage, 
Americas for Four Seasons Hotel and Resorts. Jessica has been featured in Travel+Leisure, Barron’s-Penta, Bustle, 
Wine Enthusiast and has appeared on CNBC, ABC, WGN, and ESPN Radio.

Jessica has educated audiences around the world with a journey to discover the fascinating history and sensory 
elements of the world’s finest wines and mineral waters—allowing you to explore the creative experience of drinking 
the right mineral water, in the context of food, wine, occasion, and wellness.  

A 14+ year global tastemaker and professional wine judge, Jessica has experienced some of the world’s most 
sought-after wine, food, and water across six continents.

Jessica is uniquely positioned to lay out and inspire people to experience the worlds’ best mineral water in the same 
way wine enthusiasts savor great wine. 

Highlights:

• Launched the Four Seasons Virtual Beverage Training Program to provide ongoing education and training 
for Food and Beverage Management Teams across North America.

• Developed “SIP LUX”, an internal beverage newsletter featuring luxury beverage initiatives, property 
highlights, and trends across the nation.

• Created and implemented the first ever high-end luxury water program, and virtual training for the launch of 
a Mineral Water Program at FS Macao.

• Has become a globally sought-after expert, speaker, thought leader, and interview subject due to:

 – Her own experiences of working with world-class winemakers, mineral water producers, vintners, and 
3-Star Michelin Chefs, including Chefs Mauro Colagreco and Jean-Georges Vongerichten.

 – Her unusual life experiences such as teaching children in Harlem and Ghana how to play basketball.

Alex Ryan  |  CEO & Chairman, The Duckhorn Portfolio    

Since 1988, the visionary leadership of Alex Ryan has been instrumental in establishing and growing The Duckhorn 
Portfolio into one of the most admired wine portfolios in North America. During his illustrious tenure, Duckhorn 
has grown from a modest 15,000 cases and a few million dollars in revenue to one of the most highly respected 
and fastest growing luxury wine companies in the industry. Having come up through the ranks in the vineyard 
and production side of the company, Alex has earned a reputation as a “winemaker’s president,” known for his 
unwavering commitment to quality from grape to glass. At the same time, Alex’s leadership has established 
excellence in every area, from the vineyards to operations, sales and marketing. The result is a company that has 
earned notoriety for its exceptional wines, world-class estate properties and industry-leading sales and marketing 
team, as well as for the diversity of its well-positioned portfolio, which spans multiple appellations, brands, price-
points and styles.

Alex moved to St. Helena in 1976, where he became friends with the son of his future mentor, Dan Duckhorn. He 
began working at Duckhorn part time during high school, and joined the company full time after earning his degree 
in viticulture from California State University at Fresno in 1988. As Duckhorn’s vineyard manager throughout the early 
‘90s, and later as its vice president of vineyard and winery operations, Alex played an integral role in the growth of 
the company’s estate program, which now encompasses more than 700 acres of acclaimed vineyards in California’s 
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Napa Valley, Sonoma County, Anderson Valley and Gavilan Mountains, and Washington State’s Red Mountain.

In 2000, Alex was made general manager and chief operations officer of The Duckhorn Portfolio, and in 2005 he was 
promoted to president, becoming the only person other than Dan Duckhorn to hold this position. In the years since, 
Alex unveiled new, state-of-the-art wineries for both Paraduxx and Goldeneye, successfully launched the Migration 
brand, featuring the first Chardonnay in the company’s three-decade history, rolled out an expanded Decoy line to 
great acclaim, established Canvasback in Washington State, and spearheaded the acquisition of Calera and Kosta 
Browne—all while achieving five-fold growth for The Duckhorn Portfolio.

Today, as president and CEO, Alex oversees a dedicated staff of nearly 300 employees. Working with his handpicked 
winemaking, vineyard development and executive teams, Alex is actively charting a course for the future of The 
Duckhorn Portfolio that honors its history of excellence, while never resting on past laurels. His groundbreaking 
cross-industry partnerships and his vision for strategic and sustainable growth have opened new avenues, and set 
new standards for trade and consumer engagement and satisfaction. While helping to pioneer the way successful 
modern wineries do business in the global marketplace, Alex has established The Duckhorn Portfolio as America’s 
preeminent luxury wine portfolio, with celebrated brands sold on five continents, and in more than 50 countries 
around the world. Based on these accomplishments, and many others, Alex was recognized for his visionary 
management style in 2013, when IntoWine.com honored him as one of the “Top 100 Most Influential People in 
the U.S. Wine Industry.” In 2016, in recognition of his leadership on behalf of the American wine industry, Alex was 
elected by his peers to represent Napa Valley on the board of the Wine Institute, in 2017 the North Bay Business 
Journal named him “Best Winery CEO,” and in 2018 Wine Enthusiast honored Alex with the Wine Star Award for 
“Wine Executive of the Year.” 



THANK YOU TO  
OUR SPONSORS.
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EMPOWERED BY 
PARTNERSHIP.

©2022 McDermott Will & Emery. For a complete list of entities visit mwe.com/legalnotices. This may be considered 
attorney advertising. Prior results do not guarantee a similar outcome.

As a sponsor of the 11th annual Wine & Spirits 
Daily Summit, McDermott’s all-female alcohol 
team takes pride in supporting Wine & Spirits 
Daily’s efforts to help those in the alcohol industry 
connect, innovate and drive their brand forward. 

VISIT US AT MWE.COM
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Tagify makes your
signage easy.

Tap
Use the Tagify app 

to tap in what
you need.

Send to Tagify
and it creates your
signage perfectly.

Print on the spot
or send to your

sign shop.

Create Print

Over 175+ distributors have
switched over to Tagify so they can
stop worrying about signage and

focus on the hard stuff.

www.tagify.com
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JOIN US IN 2024

The 21st Annual Beer Industry Summit will take place January 14-15, 
2024 at Hotel del Coronado in San Diego, CA. The Beer Industry 
Summit attracts top executives in the domestic, import and craft 
beer industry. Frequently attended by everyone from distributors 
to financial analysts, the summit proves to be the most thought 
provoking conference in the industry year after year. Meet with 
old friends and make new connections with ample opportunity to 
network with your industry peers.

The 12th Annual Wine & Spirits Daily Summit will take place January 
15 – 16, 2024 at Hotel del Coronado in San Diego, CA. The Wine & 
Spirits Daily Summit is regularly attended by top supplier, distributor 
and retailer executives in the U.S. wine and spirits industry, in 
addition to craft distillers, financial analysts, advertising executives 
and more. Ample networking opportunities with the “who’s who” of 
the business guarantees you won’t leave without making many new 
industry connections.

*IN ORDER TO QUALIFY FOR THE EARLY BIRD SPECIAL DISCOUNT, YOU MUST REGISTER AFTER JANUARY 12, 2023 AND PAY BY 
AUGUST 31, 2023.

Email jessica@beernet.com to register or use the links below.

2024 BEER INDUSTRY SUMMIT 
https://beernet.com/beer-summit/

2024 WINE & SPIRITS DAILY SUMMIT 
https://winespiritsdaily.com/summit/

Jan. 14–Jan. 15

Jan. 15–Jan. 16
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Don’t Miss Important News Reports.
START YOUR NEWSLETTER SUBSCRIPTION TODAY.

 
Leave here a better informed executive by subscribing to our daily newsletters today. Beer Business Daily, Craft Business 
Daily and Wine & Spirits Daily cover every facet of the beverage alcohol industry.

We don’t cover fluff or bull, just the crucial news, numbers, pricing, and people who make a commercial difference in 
the industry, often with insights which cannot be found anywhere else. We connect the dots, we assign motive, and we 
are straightforward in our reporting. Read less, know more.

An individual subscription is per year/email address. Your subscription gains you access to valuable content via a daily 
emailed newsletter, back issues on our website(s) and access to all of this must-have content on the SchuPub app.

Beer Business Daily – $865
Craft Business Daily – $590
Wine & Spirits Daily – $620

Does your business cover more than one of those industries? Save $100-$200 with a  
Combo subscription:

Beer Business Daily PLUS Craft Business Daily – $1355
Beer Business Daily PLUS Wine & Spirits Daily – $1385
Wine & Spirits Daily PLUS Craft Business Daily – $1110

Beer Business Daily PLUS Craft Business Daily PLUS Wine & Spirits Daily – $1875

Subscribe below or email jessica@beernet.com to sign up today.

https://beernet.com/subscribe/

https://craftbusinessdaily.com/subscribe/

https://winespiritsdaily.com/subscribe/


