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JANUARY 19, 2021

Dear Summiteer, 

Welcome to the 9th Annual Wine & Spirits Daily Summit, and the first Summit held virtually – both 
live and on-demand. 

Eternal optimists that we are, we held out hope for as long as possible to host an in-person event at 
the Hotel del Coronado in San Diego. However, it became clear that that just wasn’t a feasible (and 
entirely safe) option. So, like so many this past year, we adjusted and adapted. 

Fortunately, we’re starting to see the light at the end of the tunnel as COVID-19 vaccines are now 
being distributed. Even so, things likely won’t get back to ‘normal’ soon, if at all. This industry has 
certainly gone through some changes in 2020 and many of those changes will likely be permanent. 
We’ve put together a stellar lineup of speakers to tackle what those changes are, how they’re 
operating in the ‘new normal’, and what 2021 and beyond have in store for us. 

We will email you a link to the slide presentations, and a link to a survey regarding your experience 
that I encourage you to fill out. And, as aforementioned, the sessions will be available on-demand 
for about a month on our website, https://winespiritsdaily.com/summit/. 

Also, if you wish to tweet or post on IG about the Summit – and we encourage you to – the hashtag 
is #wsdsummit.

I hope you enjoy the Summit from the comfort of your home or office, and I look forward to again 
sharing a drink with you in-person (hopefully in the not-too-distant future). 

Yours,

Sarah Barrett 
Wine & Spirits Daily
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AGENDA

Tuesday:  General Session, January 19, 2021

9:00 – 9:15am  Opening Remarks: Sarah Barrett, Executive Editor, Wine & Spirits Daily 

9:15 – 9:45am  Fireside Chat: Cory Rellas, CEO, Drizly

9:45 – 10:30am  The World of Canned Wine and Spirits: Alexandra Evans, CMO, Precept Wine; Merrilee Kick, 
CEO, Southern Champion/BuzzBallz; Earl Kight, Founder/Head of Sales, Cutwater Spirits

10:30 – 10:45am  Break

10:45 – 11:15am Fireside Chat: Stephanie Gallo, CMO, E&J Gallo

11:15 – 11:45am  Fireside Chat: Claudia Schubert, President, US Spirits & Canada, Diageo

11:45 – 12:30pm  Distributor panel: Michelle Korsmo, President and CEO, Wine & Spirits Wholesalers of America; 
John Wittig, Chief Commercial Officer, Southern Glazer’s Wine & Spirits; E. Lloyd Sobel,  
Chief Commercial Officer, Breakthru Beverage Group

12:30 – 1:30pm Break

1:30 – 2:00pm  2020 in Review: Danelle Kosmal, Vice President, Nielsen Beverage Alcohol; Matthew Crompton, 
Client Solutions Director, Nielsen CGA

2:00 – 2:45pm  Grokking the Grocery Channel: Kurt Jetta, Executive Chairman and Founder, TABS Analytics; 
Maria Jackson, Director and Associate General Counsel, Regulatory, Instacart; Doug Bell,  
Sr Principle Adult Beverage, Whole Foods Market 

2:45 – 3:00pm Break

3:00 – 3:30pm  Behind Post Malone’s Maison No.9 Rose: James Morrissey, co-founder, Maison No.9

3:30 – 4:15pm  Craft Spirits in the Time of COVID: Matti Christian Anttila, Founder, Grain & Barrel; Tom 
Mooney, CEO & Founder, Westward Whiskey; Margie Lehrman, CEO, American Craft  
Spirits Association

4:15 – 4:45pm  How Bev Alc Brands are Finding Success on Twitter: Nish Mehta, Alcohol & Dining Industry 
Lead, Twitter
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OUR 
SPEAKERS

Corey Rellas  |  CEO, Drizly

Cory Rellas is a Co-Founder and CEO of Drizly, the nation’s largest alcohol e-commerce platform. Prior to becoming 
CEO, Rellas served as Drizly’s Chief Operations Officer. Previously, Rellas worked at Bain Capital as an Associate.

Earl Kight  |  Founder & Head of Sales, Cutwater Spirits

Cutwater Spirits Co-Founder and Head of Sales Earl Kight is passionately involved in every aspect of the brand’s 
DNA. Kight’s common sense and street-smart business instincts have propelled companies to success in the 
beverage and CPG space including Ballast Point Brewing Co., one of the biggest success stories in the history of 
American craft beer. 

With an MBA from Pepperdine University, Kight began his career at RJ Reynolds Tobacco Company, where 
he spent 16 years in the sales division. In 2004 he left tobacco for beer and held leadership positions on the 
distribution side of the business with Miller Brewing Company and Mesa Distributing Inc. Kight became a well-
known force in the industry, and in 2008 began consulting for an emerging craft brewery, Ballast Point. He was 
appointed VP of Marketing at Ballast Point in 2012 and Chief Commercial Officer in 2014. Kight played a pivotal 
role in the astronomical growth of Ballast Point, positioning the brand for its record-breaking sale to Constellation 
Brands in 2016. 

While working together at Ballast Point, Kight and Cutwater Co-Founder and Master Distiller Yuseff Cherney 
developed strong ties and shared many interests – as well as an entrepreneurial spirit. After Ballast Point was 
sold, the team decided to remain partners, and in 2017 established Cutwater Spirits. In 2019, Cutwater became 
a part of the Anheuser-Busch Beyond Beer division and continues to grow nationally. As founders and leaders 
of Cutwater, Kight and Cherney have pioneered the canned cocktail revolution – elevating the category with an 
award-winning portfolio and an ongoing commitment to innovation and quality.
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Alexandra Evans  |  CMO, Precept Wine

Alex Evans brings over twenty years of wine industry experience to her role as Chief Marketing Officer for 
Precept Wine.  Since Precept launched in 2003, Alex has been at the helm of all creative, branding, marketing, 
communications, hospitality and tasting room initiatives.  Today, Precept Wine is the largest privately held wine 
producer in the Pacific Northwest, a top 12 American wine producer and one of the fastest growing wine companies 
in the US. It is has twice won (2018 & 2019) the Nielsen Gold Award for Growth (>100K case growth and double 
digit percent gains) and is a two time recipient of the Impact Hot Brand award for House Wine and two time 
recipient of the Impact Hot Prospect awards for Gruet, Browne Family Vineyards and Provisions.  The company’s 
consistent growth and dynamic innovation is reflected in leading national wine brands such as Waterbrook, Gruet, 
Browne Family Vineyards, Canoe Ridge Vineyard, House Wine, Battle Creek Cellars, and Callaway Cellars as well 
as in its Grape and Grain division, which develops proprietary brands for many of the nation’s leading retailers and 
restaurants. Prior to Precept, Evans held marketing roles at Constellation Wines U.S. and Corus Brands.  She lives 
and works in Seattle, WA with her husband Willie and children, John and Blythe. As Pacific Northwest natives, Alex 
and her family enjoy fishing, boating, skiing and anything outdoors. In addition to her role at Precept, she most 
recently served as principal, teacher and guidance counselor of her esteemed home school.

Merrilee Kick  |  CEO, Southern Champion/BuzzBallz

Merrilee Kick is the CEO/Founder of BuzzBallz/Southern Champion, the only woman-owned Distillery/Winery/
Brewery combination in the United States. The company is in Carrollton, Texas, and makes ready-to-drink cocktails 
called BuzzBallz, as well as spirits like rum, vodka, gin, bourbon, and some private label brands. The products are 
sold in 47 states and 21 countries. The company is family owned/operated and home to over 150 employees in 
the Dallas area. The company supports education-based causes.

She is a winner of the Dallas Business Journal’s 2019 Most Admired CEO Award; the 2018 EY Entrepreneur of 
the Year Award Southwest; EY’s Winning Women Award 2016; Winner of the Enterprising Women’s Award 2017 
and Top 20 Award; Winner of the WPO’s 50 Fastest companies, Ranked in the Top 50 DFW Businesses by D CEO 
Magazine; Winner of the Top Women in Grocery; and Winner of the 2013 Distinguished Alumni Award from Texas 
Woman’s University.

Merrilee has a BS/BA from the University of Montana; an MBA from Texas Woman’s University, and she is currently 
attending Harvard Business School. She is a former high school teacher in Plano, Texas.

Merrilee’s two sons, husband of 33 years, and daughter-in-law all work for the family business.
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Stephanie Gallo  |  CMO, E&J Gallo

Stephanie Gallo spent her young adulthood learning from E. & J. Gallo Winery’s founders – her grandfather 
and great uncle – about their passion for making and selling wine. Now, as Chief Marketing Officer and a third-
generation member of the world’s largest family-owned winery, Stephanie carries on her family’s enduring vision 
to bring new friends to wine and make the category accessible for all.

Stephanie joined Gallo after earning her MBA from Northwestern University’s J.L. Kellogg Graduate School of 
Management, rising to Director, Senior Director and Vice President of Marketing before being named CMO in 2018. 

In more than two decades at the winery, Stephanie continues to drive Gallo’s marketing organization into the 
future across all facets of the wine and spirits businesses, leading the company’s marketing efforts and playing an 
integral role in the development of new brands. Stephanie’s key contributions to the business include paving the 
way for Barefoot to become the #1 selling wine in the U.S., launching a top 10 premium brand, Dark Horse, and 
pioneering various cause marketing and digital initiatives.

She is also passionate about growing the careers of others, cultivating a progressive, diverse and inclusive work 
environment and leading Gallo in their community-focused culture.

Claudia Schubert  |  US Spirits and Canada, Diageo

As the President of U.S. Spirits & Canada for Diageo North America, Claudia is responsible for leading the growth 
of Diageo’s spirits business, including iconic brands such as Ketel One, Johnnie Walker, Bulleit, Don Julio and 
Captain Morgan.  

Claudia is known for her commercial and strategic thinking, alongside the ability in transforming businesses and 
leading change across an entire organization, her leadership of the recent evolution of Diageo North America’s 
route-to-consumer model is just one example of this. She has extensive multi-market experience – having most 
recently led Diageo Continental Europe, Russia & Eastern Europe, a spirits and beer business made up of 20 
countries, and has worked, travelled and lived around the world, including Germany, The Netherlands and across 
the U.S. Under her leadership and direction, Diageo North America has significantly increased its investment in 
advancing analytics and technology.

In addition to her diverse career at Diageo, Claudia previously worked in management consulting at the Boston 
Consulting Group. Her academic qualifications include an undergraduate degree in Financial Accounting and 
Taxation from the Technical University in Dresden and an MBA from Harvard Business School.

Claudia grew up in the East German city of Dresden, in the northern wine-growing region of Saxony. Currently 
based in Diageo’s New York office, she lives in New Jersey with her husband, Brad.
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E. Lloyd Sobel  |  Chief Commercial Officer,  
Breakthru Beverage Group

E. Lloyd Sobel serves as Chief Commercial Officer for Breakthru Beverage Group. In this role he is focused on 
advancing Breakthru’s commercial agenda and has oversight for the bulk of North American Sales and Supplier 
Development activities as well as responsibility for National Accounts, Government and Regulatory Affairs and 
Customer Care functions.

Lloyd leads Breakthru’s focus on execution, driving results for all stakeholders and in establishing consistent 
standards of excellence and accountability throughout Breakthru’s U.S. and Canadian markets.

Lloyd came to Breakthru from New York’s Empire Merchants, the state’s leading wine and spirits distributor, where 
he served as CEO and President following the merger of Charmer Industries and Peerless Importers in 2006. 
Previously, he served as Executive Vice President for Charmer Industries from 1994 through January 2005 and 
then President of Charmer Industries-Metro NY in February 2005.

He began his career in the wine and spirits industry in 1978 as a Market Research Analyst at Joseph E. Seagram 
& Sons. His responsibilities included positions in sales, marketing and administration. Lloyd’s last position at 
Seagram was Vice President, Eastern Division Manager, based in Lake Success, NY.

Lloyd holds a Bachelor of Science degree in Business and Marketing from SUNY Fredonia.

John Wittig  |  Chief Commercial Officer, Southern Glazer’s  
Wine & Spirits

John Wittig serves as Chief Commercial Officer for Southern Glazer’s Wine & Spirits, where he leads the Company’s 
geographic regions to drive internal Commercial capabilities and route-to-market excellence. Prior to this role, 
Wittig held the position of Chief Transformation Officer, leading the Company’s Transformation team since mid-
2018. Wittig has a long history of leadership with the Company, including serving as Southern Glazer’s President of 
East Region, and Executive Vice President, General Manager of Florida. Before joining Southern Glazers Wine & 
Spirits, Wittig held various sales management positions in his 33 years in the beverage alcohol industry, including 
16 years spent at Seagram America’s. There, he worked in the company’s corporate management program, which 
required various cross-functional roles and a period in their global management program.
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Michelle Korsmo  |  President and CEO, Wine & Spirits Wholesalers 
of America

Michelle L. Korsmo is president and chief executive officer of the Wine & Spirits Wholesalers of America (WSWA), 
the national trade association representing the wholesale tier of the wine and spirits industry. Founded in 1943, 
WSWA has more than 370 member companies that employ over 74,000 workers in all 50 states and the District 
of Columbia. WSWA members distribute more than 80 percent of all wine and spirits sold at wholesale in the U.S. 
delivering the widest variety and choice of beverage alcohol anywhere in the world.

Korsmo joined WSWA after serving seven years as head of the American Land Title Association (ALTA), the national 
trade association for real estate settlement services and the land title industry. Among other accomplishments, under 
her leadership ALTA doubled both its membership and revenues, and tripled fundraising for its industry PAC.

Prior to ALTA, Korsmo served as executive vice president of the Americans for Prosperity Foundation. She was 
previously deputy chief of staff at the U.S. Department of Labor. In that role, she managed agency heads, served 
as a member of the budget committee, exercised approval authority on all official action to be published in the 
Federal Register, and developed an outreach program to the non-profit community.

Following her education at North Dakota State University, Korsmo started her career as a business owner in her home 
state of North Dakota, where she built a public advocacy and political consulting firm representing a consortium of 
organizations before the North Dakota Legislature. She lives in Georgetown with her husband and three daughters.
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Matthew Crompton  |  Client Solutions Director, Nielsen CGA

Matthew Crompton is the Client Solutions Director for Nielsen CGA and is responsible for the implementation 
of Nielsen CGA’s on premise services in the US.

Since joining CGA Strategy in January 2010, Matthew has risen through the CGA ranks becoming an expert 
in all things On Premise. Matthew has managed and provided consultancy for some of the largest Bev Al 
manufacturers across Europe including Diageo, Anheuser Busch and William Grant & Sons.

In January 2014, Matthew became part of the joint venture between CGA and Nielsen which has helped bring 
the first ever truly robust on premise measurement service to the US. Matthew comes to the US, having also 
helped launch services in other territories such as France and Germany.

Matthew now heads up the US On Premise Solutions team, providing first-class insight into an often perceived 
dark market.

Matthew is originally from the north of England and has embraced American life at every opportunity since 
relocating to Chicago in August 2015.

Danelle Kosmal  |  Vice President, Nielsen Beverage Alcohol

As Vice President of Nielsen’s Beverage Alcohol Practice, Danelle leads industry thought leadership and best 
practice solutions for beer, wine, and spirits clients, industry groups, and the media. She is committed to leveraging 
Nielsen’s breadth of resources to provide an integrated and holistic understanding of consumer behavior and 
retail trends across beer, wine, and spirits. Danelle has 20+ years of marketing experience, and has been with 
Nielsen for 16 years. She has experience working across various clients in the food, beverage, and consumer 
goods industries, with the past 9 years focused on alcohol. Prior to joining the Beverage Alcohol Practice, Danelle 
led Nielsen’s business at Molson Coors in Chicago. Danelle received her MBA from the University of Pittsburgh, 
and her BA in International Studies and Economics from Allegheny College in Pennsylvania.

Maria Jackson  |  Director and Associate General Counsel, 
Regulatory, Instacart

Maria Jackson is Director and Associate General Counsel for Regulatory at Instacart, a San Francisco-based technology 
company that provides a grocery and alcohol delivery platform. Maria oversees a wide variety of regulatory matters 
at the company and advises the business teams on various e-commerce issues, including compliance with alcohol, 
consumer protection and environmental laws and regulations. Before joining Instacart, Maria was Senior Counsel 
at Lyft and spent 6 years as Corporate and Regional Counsel at Campari America. She received her J.D. from the 
University of California, Hastings College of the Law and received her B.A. in Public Policy from Stanford University.
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Kurt Jetta  |  Executive Chairman & Founder, TABS Analytics

Kurt Jetta, Ph.D. is the Executive Chairman & Founder of TABS and Lead Product Developer for TABS Analytics, a 
technology-enabled retail and consumer analytics firm.  He started the company in 1998, and in the 20 years since 
inception the business has gone from a one-man operation to 60+ employees and 150+ clients globally.  He is the 
Director of the Research Unit of the Economics of Consumer Marketing which is a part of the Center for International 
Policy at Fordham University.

Dr. Jetta is a frequent contributor to industry publications and symposiums.  He is an oft-cited expert in the business 
media for outlets including The New York Times, The Washington Post, Fortune, Bloomberg, Forbes, Thomson/Reuters, 
The New York Post and CBS News. He has also been a contributing member of the Forbes Technology Council.

He is the inventor of such analytical innovations as TABS AccuBase®, TABS ProfitMaster®, and TABS RetailWorks™ 
that are now widely used in the consumer and retail products industry.  Prior to TABS Analytics Dr. Jetta was 
the CEO of Binky-Griptight, a supplier of Baby Accessory products.  Dr. Jetta received a B.S. in Statistics in 
1983 from North Carolina State University, and an M.B.A. in Marketing from The Fuqua School of Business at 
Duke University in 1986. Nineteen years later Dr. Jetta returned to school to receive his Ph.D. in Economics from 
Fordham University – which he received in 2008 – all while continuing to manage and grow his analytics firm.  His 
doctoral thesis deals with developing a theory of retailer price promotion. He is also the author of numerous other 
academic papers about promotional theory.

Dr. Jetta lives with his wife Nancy in Delray Beach, Florida, where he is a Board Member for the Naoma Donnelley 
Haggin Boys & Girls Club and the Palm Beach County branch of the Duke University Alumni Association.

Doug Bell  |  Sr Principle Product Manager for Wine/Adult Bev, 
Whole Foods Market

As Senior Principle of Adult Beverage Innovation and Product Development, Doug helps lead purchasing for Whole 
Foods Market’s wine, beer and spirits categories. Doug and the global team work closely with the company’s adult 
beverage buyers across the country to ensure strong, win-win partnerships with suppliers across all product categories. 
Doug, an Atlanta native and University of Georgia grad, has been buying and selling wine, beer and spirits for about 35 
years, starting out at the Tower family chain of package stores in the Atlanta market. Later, he became the Corporate 
Wine and Beer Buyer for Harry’s Farmers Market, staying on after the Atlanta company was purchased by Whole Foods 
Market. Doug has been with Whole Foods Market for the past 27 years, bringing a passion for wine and beverage 
driven by the sole desire to connect customers and guests with just the right bottle, every time.
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James Morrissey  |  Founder, Global Brand Equities; Co-Founder, 
Maison No. 9

James Morrissey is the founder of Global Brand Equities, a portfolio company that creates and owns wine and 
liquor brands in partnership with some of the world’s biggest music and entertainment talent. The company’s latest 
venture is Maison No. 9, created with Post Malone and music manager and founder of London Entertainment, 
Dre London. Originally from Dublin, Ireland, James forged a career path as a successful entertainment industry 
entrepreneur, creating Ireland’s largest nightlife company while in university, before moving to New York where 
he founded some of the city’s best-known hospitality and nightlife brands. He brings a wealth of experience 
and deeply rooted relationships in the music, entertainment and wine and spirits business to GBE. Focusing on 
new-era consumers, GBE focuses on data-driven research and innovation when developing brands, while fully 
engaging talent partners as true creators and owners of authentic brands.
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Matti Anttila  |  Founder & CEO, Grain & Barrel

In 2012, Anttila founded Grain & Barrel Spirits, a Charleston-based beverage alcohol company. At home in the 
Southeast with production and sales partners around the world, Grain & Barrel Spirits is one of the fastest growing 
spirit companies in the United States with wholly owned brands including Dixie Southern Vodka, which Anttila 
created from scratch and which won 2019 and 2020 “Rising Star” Growth Brands Awards from the Beverage 
Dynamics magazine, and is the first ever Official Vodka of NASCAR; pre-Prohibition favorite Chicken Cock Whiskey, 
which Anttila resurrected; and launching in 2021, High Goal Luxury Gin, and Cabana Rum.  In 2019 Grain & Barrel 
was added to the Inc. 5000 list of America’s fastest growing private companies, coming in within the top 25% at 
number in 1,113, and made the list in 2020, as well.

In 2018, Grain & Barrel launched Dixie Wildflower Honey in partnership with the Savannah Bee Company and its 
Charleston-based non-profit, The Bee Cause, with its mission to develop future stewards of the planet; in 2021, 
this partnership will create Puerto Rico’s first bee sanctuary. On a personal note, Anttila is a board member of 
Piper’s Angels, a foundation which has raised hundreds of thousands of dollars for the cystic fibrosis community. 
Their annual Father’s Day event, Crossing for a Cure, is an 80-mile open-sea paddle board crossing from the 
Bahamas to Florida; in 2018, Anttila made his first solo crossing in 16 hours, and in 2019 he completed the 
crossing in 14.5 hours, raising over $50,000 for the foundation.

Anttila’s career began in 2001, as an analyst for J.P. Morgan Chase & Co. Four years later, he found himself in São 
Paulo, Brazil where he founded Cabana Cachaça, which by 2011 was named one of the top 50 spirits in the world 
by Wine Enthusiast magazine. From 2015 onward, Anttila straddled the finance and CPG industries, marrying the 
two through his investment company North End Commerce which holds Anttila’s companies Grain & Barrel Spirits, 
licensing company Cloudbreak Brands, and golf nutrition company Par5.

Anttila attended Amherst College and lives in Charleston, SC with his wife and two daughters. In his spare time 
he enjoys golf and paddle boarding, and is currently brushing up on Finnish, a language he spoke nearly fluently 
as a child.
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Margie Lehrman  |  CEO, American Craft Spirits Association

Margie A.S. Lehrman was appointed Executive Director (ED) of the American Craft Spirits Association (ACSA) 
in March 2016, having served in the role of interim ED since August 2015. In January 2019 Margie assumed 
the title of Chief Executive Office. ACSA, incorporated in 2013, is the only U.S. national non-profit trade group, 
created and governed by craft spirits producers, whose mission is to elevate and advocate for the community 
of craft spirits producers.

Before joining ACSA, Margie was a senior attorney at Lehrman Beverage Law, PLLC, a firm that concentrates 
in the area of beer, wine and spirits law, where she now serves in an Of Counsel capacity. Within the law firm, 
Margie focuses on alcohol beverage licensing in the District of Columbia.

Margie blends regulatory experience with more than 20 years of operational association experience. Previously, 
she worked for the American Association for Justice, formerly the Association of Trial Lawyers of America. a 
membership organization with then over 50,000 members. As its Chief Operating Officer, Margie provided 
leadership and strategic management to ensure that the organization had proper operational controls to 
effectively grow the organization while maintaining financial strength and operating efficiency.

Margie also served as a Program Director for the Pound Civil Justice Institute Annual Judges Forum, creating and 
delivering content for a judicial legal program which attracted over 100 state court judges from across the U.S.

Margie received her J.D. from California Western School of Law having served on the Advocacy Honors Board, 
as President of the Women’s’ Bar Association, and as representative to the Student Division of the American 
Bar Association.

Margie also worked for the Foreign Policy Association in New York where she developed programs for 
community outreach in the area of U.S. foreign policy. She studied at Marymount College in Tarrytown, New 
York, graduating Magna Cum Laude with a joint degree in International Service and Politics.

Margie’s love of travel began long ago. She studied at the University of Paris: Sorbonne and was an intern in the 
House of Lords, British Parliament. Margie also studied with the Institute of International and Comparative Law 
in the then Soviet Union and Poland in 1984, well before open borders. Margie has visited each of the 50 states 
in America, especially loving those with beautiful distilleries. In her spare time, Margie enjoys power boating, 
water aerobics, yoga, cooking, gardening, cycling, attending theatre, and sipping creative craft libations.

Tom Mooney  |  CEO & Founder, Westward Whiskey

Thomas Mooney is a founder and the CEO of Westward Whiskey, America’s highest-rated Single Malt and the 
largest craft distiller in the American Northwest. In this role, Mooney oversees both the company’s flagship 
brand, Westward® American Single Malt whiskey, and the other award-winning spirits produced at the distillery, 
including Volstead® vodka and Casa Magdalena® rum. As the inaugural president of the American Craft Spirits 
Association (ACSA), and a longtime board member and advisor, Mooney is widely recognized as an authority 
on craft distilling.
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Nish Mehta  |  Alcohol & Dining Industry Lead, TWITTER

Nish currently manages the Alcohol & Dining verticals at Twitter. His team is tasked with leading strategic 
partnerships with top clients in category to help them build their brands & businesses by leveraging Twitter’s 
unique audience and platform solutions. Prior to Twitter, Nish spent 8 years at the NFL and has over 15 years of 
experience across sponsorships, digital & traditional media channels. Nish is a veteran of the Alcohol industry 
with his family managing retail shops in CT for 20+ years.



THANK YOU  
TO OUR SPONSOR.
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SAVE THE DATE AND JOIN US FOR OUR 2022 SUMMITS

The 10th Annual Wine & Spirits Daily Summit will take place 
January 31 – February 1, 2022 at The Hotel del Coronado 
in San Diego, CA. Our Early Bird special of $865 (regular 
price is $1065) will expire on August 31st, 2021 so sign up 
now. The Wine & Spirits Daily Summit is regularly attended 
by top supplier, distributor and retailer executives in the 
U.S. wine and spirits industry, in addition to craft distillers, 
financial analysts, advertising executives and more. Ample 
networking opportunities with the “who’s who” of the 
business guarantees you won’t leave without making many 
new industry connections.

The 19th Annual Beer Industry Summit will take place 
January 30 – 31, 2022 at The Hotel del Coronado in San 
Diego, CA. Our Early Bird special of $1200 (regular price is 
$1400) will expire on August 31st, 2021. The Beer Industry 
Summit attracts top executives in the domestic, import 
and craft beer industry. Frequently attended by everyone 
from distributors to financial analysts, the Summit proves 
to be the most thought-provoking conference in the 
industry year after year.

*IN ORDER TO QUALIFY FOR THE EARLY BIRD SPECIAL DISCOUNT, YOU MUST REGISTER AFTER JANUARY 27, 2021  
AND PAY BY AUGUST 31, 2021 

JOIN US FOR OUR 2022 SUMMITS: The Beer Industry Summit will take place right before the Wine & Spirits 
Daily Summit on January 30–31, 2022 at The Hotel del Coronado in San Diego, CA. This event is regularly 
priced at $1400 per ticket. If you’re looking to double your industry knowledge and network with new folks, 
take advantage of this limited offer to attend BOTH SUMMITS for the low price of $2065 from now until 
August 31.

TO REGISTER FOR THESE EVENTS EMAIL: jessica@beernet.com

OR SIGN UP ONLINE AT: 

https://winespiritsdaily.com/summit  |  https://beernet.com/beer-summit

Jan. 30–Jan. 31

Jan. 31–Feb. 1
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Don’t Miss Important News Stories.
SUBSCRIBE TO OUR NEWSLETTERS TODAY!
 
Leave here a better informed executive by subscribing to our daily newsletters today: Wine & 
Spirits Daily, Beer Business Daily, and Craft Business Daily. Our three newsletters cover every facet 
of the alcohol beverage industry with breaking news and invaluable commentary made available 
on our SchuPub app and delivered to your email inbox Monday through Friday. Visit https://
winespiritsdaily.com/subscribe or email jessica@beernet.com to subscribe.

WINE & SPIRITS DAILY: Exclusive news, numbers and commentary on the wine and spirits 
industry ........................................................................................................ US $545/year per email 

BEER BUSINESS DAILY: Exclusive news, numbers and commentary on the beer industry’s major 
domestic and import players. ..................................................................... US $765/year per email

CRAFT BUSINESS DAILY: Exclusive news, numbers and commentary on the booming craft beer 
industry ........................................................................................................ US $535/year per email

Does your business cover more than just one of those industries? Save $100-$200 with these 
options below:

DISCOUNTED RATE:

• Wine & Spirits Daily PLUS Beer Business Daily: ......................... US $1210/year per email address

•   Wine & Spirits Daily PLUS Beer Business Daily 
PLUS Craft Business Daily:........................................................... US $1645/year per email address

• Wine & Spirits Daily PLUS Craft Business Daily:  ......................... US $980/year per email address
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FOR MORE INFORMATION VISIT

winespiritsdaily.com/summit

The Wine & Spirits Daily Summit  

is regularly attended by top supplier, distributor and 

retailer executives in the wine and spirits industry, 

in addition to craft distillers, financial analysts, 

advertising executives and more. Ample networking 

opportunities with the “who’s who” of the business 

guarantees you won’t leave without making many 

new industry connections.


